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From simply being invited to international fashion weeks in the early years,
to exhibiting award-winning collections at London Fashion Week; China’s
new generation of designers are redefining what ‘Made In China’ means to
the international community thanks to their cutting-edge designs. Since last
autumn’s London Fashion Week, young Chinese designers have become
increasingly involved in the world’s four major fashion weeks, and are going
from strength to strength, nowhere more so than on the catwalks of London.
Since Xie Feng’s pioneering debut in 2006 at Paris Fashion Week, the role
of Chinese designers has rapidly evolved from merely showcasing Chinese
culture a few years ago, to shaking the world today with increasingly avantgarde designs that are beginning to shape international fashion trends. These
changes are perhaps down to the tutelage abroad at the epicenters of fashion
that this new generation of Chinese designers has enjoyed.
In this issue’s cover story, Vantage talks to several cutting-edge Chinese
designers who grew up in London. Their experiences and insights offer a
strong vision for the future of Chinese style that fuses the traditional with a
contemporary attitude and a global outlook.
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HUISHAN ZHANG
MAKING HIS MARQUE
ON LONDON

Huishan Zhang is rapidly becoming the fashion industry’s rising star. The Chinese
born designer has carved out a niche for himself by introducing his luxury
womenswear label that proudly declares itself as ‘Made in China’.
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ith London’s art schools becoming a popular destination
for Chinese students, it has been noted that it is only
a matter of time before a Chinese designer made an
impact on the British fashion scene.
Zhang appears to be this pioneer. His debut at London Fashion
Week in September 2012 received the st yle media’s stamp
of approval, leading to orders from prestigious fashion stores
internationally. He offers an irresistible combination; having trained
at the leading art school in London and received Parisian couture
training, Zhang offers a strong vision for the future of Chinese style
that fuses the traditional with a contemporary attitude and global
outlook.
Vantage Shanghai visited the designer at his central London
showroom, where he was preparing to return to China to work on his
Autumn/Winter 2013 collection, to be showcased at London Fashion
Week. Surrounded by his beautifully embroidered dresses, Zhang
talked us through his career to date and his hopes for the future.

“When I first started, people
thought that putting a ‘made in
China’ tag on a luxury item was a
joke! we are now selling in stores
such as Joyce in Hong Kong,
Browns in London and Neiman
Marcus for the Chinese market.
I am proud that everything in my
collection is made in China.”
68
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VANTAGE: Could you tell us a little about your upbringing?
Zhang: I come from a town called Qingdao and I lived there until I
was 17. When I was growing up I hated wearing a uniform at high
school and having to look the same as everyone else. I wanted to
express myself and be different. At the time I did not really know
what it meant to be a fashion designer, yet I was fascinated by the
way that clothing can be used to bring out your personality.
VANTAGE: When you were growing up, did you have people or
role models around you who worked in the creative industries?
Zhang: No, the Chinese fashion industry is still quite fresh, so I did
not really have any people in my early career to use as examples.
VANTAGE: When you left China at the age of 17, you went
to study fashion in New Zealand. Why did you decide not to
come straight to one of the fashion capitals?
Zhang: At the time it was difficult to get a Chinese passport. London,
New York and Paris seemed so far away from my reality. New Zealand
at the time was one of the few countries that were very open to
Chinese. It was the right choice as New Zealand has a very good
education system and teaches you how to think freely and learn by
yourself. It was also a little bit isolated, so you had lots of time to pay
attention to things such as pattern cutting skills. These basic skills
were very important when I came over to study in London.
VANTAGE: When you came to London to study fashion
at Central Saint Martins, were there many other Chinese
students at the school at the time?
Zhang: I was the only Chinese student with a Chinese passport on
my course. At the time it made me feel quite special! Studying at
Central Saint Martins was a dream of mine. It was a place I had only
read about in books.
VANTAGE: You spent a year working for Dior couture in
Paris, which included six months in the couture atelier. How
did you find this experience?
Zhang: It is very hard to get a proper working visa for Paris as

a student, so I was really lucky. It was a nightmare to organise,
but when I finally arrived at Dior it felt like it had all been worth it.
Everyday was mind opening. Working with couture made me really
understand what luxury can be. I had no idea a garment could be
made in such a way or the passion that is put into each item. I was
like a sponge put into water, trying to absorb as much as possible. I
made sure I touched every item so I could understand the fabrics. I
was sad to leave at the end of a year, but you have to move on.
VANTAGE: Your debut show at London Fashion Week in
September received rave reviews from the media. Angelica
Cheung, editor of Vogue China, also hosted a party for you,
which was attended by the leading fashion editors. This was
an introduction into the fashion world that most designers
can only dream of. How did you find the experience?
Zhang: Vogue China was the first publication in the world to write
about me, which was an incredible honour. For my first show the
editor flew over from China to introduce me to the fashion world
and that has made a major impact on my career and my life.
VANTAGE: Could you tell us about the influence that London
has played on your designs? What aspects of the city do you
find particularly inspiring?
Zhang: I am located close to The British Museum, which is a rich
resource. I go to shops such as Selfridges, Liberty and Browns and
I see my clothing next to other designers that I can learn so much
from. In London you can buy fashion magazines such as Another or
10 magazine from the local newsagent, rather than ordering it and
having to wait two months. You have the advantage of knowing about
things quickly, which helps to inspire you each season. There are also
many interesting things to see, such as an anatomy exhibition I visited
recently at the Museum of London, which was very beautiful and weird.
VANTAGE: What advice would you give to young designers in
China who are looking to break into the international market?
Zhang: I am still learning myself and have a long way to go but my
message would be to stay true to yourself. When I first started people
thought that putting a ‘Made in China’ tag on a luxury item was a joke!
We are now selling in stores such as Joyce in Hong Kong, Browns in

London and Neiman Marcus for the Chinese market. The price tag is
quite high as all my clothing is handmade. People thought that such
craftsmanship could only come from Paris or Milan. I am proud that
everything in my collection is made in China, including the fabrics, as
we can produce incredible things.
VANTAGE: How has the Hong Kong launch at Joyce been
received? Do you feel in China there is now more of an
interest in buying from Chinese designers rather than
European fashion houses?
Zhang: The launch was very successful and we have sold well for
the past two seasons. I think there is always room for individual
designers who are new, experimental and even risky.
VANTAGE: You have said that in the next five years you want
to grow to be an international brand, known not only for
fashion but also for a modern new Chinese lifestyle. Could
you explain what this vision involves?
Zhang: I want to introduce more of Chinese culture into the brand.
This does not necessarily mean a dress has to be a Cheongsam
dress, or a coat needs to be a Mao suit. Rather than just putting a
large Chinese symbol on the garment, it is about making people
see how the Chinese values can be modernised and carried on
with the new generation.
VANTAGE: You are part of a new generation that is changing
perceptions of what ‘Made in China’ means. The international
markets are now looking to China not just for production,
but also for cutting edge designers. What do you feel is the
future for Chinese fashion?
Zhang: The future is bright! I feel as if I have been born at the right time
as the market is really developing. People are paying attention to the
local designers and the press are very supportive. People have this
idea that China just makes cheap stuff, but we are constantly renewing
ourselves. There is now an interest in what people in China want and
think, so it is a good time to show the world our culture. My brand is
trying to show that Eastern and Western cultures can become bound
very naturally and peacefully.
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YANG DU:
WHEN STYLE MEETS
SURREALISM

Yang Du has become one of the most high-profile new stars in fashion, having
first exhibited at London Fashion Week eight seasons ago. She is regarded as
a benchmark for new Chinese designers, and demand for her cartoon-inspired
ideas is heating up around the world as women fall in love with Yang Du’s
surrealist designs, and the fairytales they evoke.
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“I am standing in the middle of two
very different cultures, through my
Chinese heritage and through trying
to understand the British way of
thinking. Trying to combine them
both in my work actually gives me a
lot of freedom.”

O

f all the young Chinese designers who have studied
abroad, precious few have achieved as much so early in
their career as Yang Du. She established her own label
immediately after graduating, and gained a cult following in London
for her cartoon-inspired women’s wear, which has in turn led to
successful on the European stage.
Born and raised in Dalian, Yang first studied fashion in Beijing,
before deciding to leave her home country behind and head to
Britain to follow her dream of studying at Central Saint Martins
College of Art in London. She went on to graduate at the top of
her class and went on to earn a Masters Degree. Having spent
time working at fashion houses such as Vivienne Westwood, Giles
Deacon and John Galliano, Yang Du was well placed to set up her
own label, which she did in 2009 with her eponymous label.
Yang is a lucky girl. By the time she graduated, her debut
collection was already being sold in the pop-up fashion store
Dysemevas, and in the same year Yang was named “the cutting
edge designer for 2008” by fashion magazine Dazed & Confused.
Her brightly animated designs are fast becoming a firm favourite
among celebrities, and are attracting fresh fame in London fashion
circles.
For two consecutive seasons the New Generation Showcase
have sponsored her at London Fashion Week, which last year
involved taking her collection on the road to showrooms in Paris
and New York. She has also exhibited on the catwalk at London,
and Paris Fashion Weeks as part of the On/Off showcase, which
supports young designers. Du acknowledges that this showcase in
Paris was pivotal to getting her brand international recognition. Her
designs have injected some much-needed humor into the traditional
fashion weeks; and as a result, she has become a favorite with the
British fashion press.
Her kaleidoscopic fabrics and animated designs are regularly
featured in the style magazines, and her celebrity fans include Alexa
Chung, Paloma Faith and Daisy Lowe. For the past eight seasons
she has showcased her collection during London Fashion Week;
but for Autumn/Winter 2013 she is taking a break from the catwalk to
present her collection as an installation at the main venue at London
Fashion Week.
Vantage magazine visited Yang Du in her West London studio
to discuss her fashion education in Beijing and London, how she
combines the two cultures in her designs, and her plans for the
future.

Q  &  A
VANTAGE: You studied initially for a degree in fashion design
at Tsinghua University in Beijing. You then went to London
to study for a degree and masters at Central Saint Martins.
What made you decide to study in London?
Yang Du: When I was studying at Tsignhua University I was very lucky
to be chosen to exhibit a piece at the Louvre in France, and what really
opened my eyes was visiting all the Parisian couture stores. At the time
I loved John Galliano and Vivienne Westwood, and I was fascinated by
the way these Western designers would incorporate Chinese elements
and reference different cultures, whilst still retaining their own identity.
I decided to come to London and study at the same college as
Galliano. The four years I spent studying at Central Saint Martins were
the best of my life; and when I got to London I also took an internship
at Vivienne Westwood where I did everything from making the tea, to
cutting and choosing fabrics.
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VANTAGE: Where do you find your design inspiration?
Yang Du: I find the things often overlooked in ever yday life
fascinating, and the Surrealist artists really influence me. The
designer Franco Moschino has also been a great source of
inspiration. For him fashion is a way of thinking, not just items of
clothing.
VANTAGE: You have attracted a celebrity following. In an
ideal world, who would you like to see wearing your clothes?
Yang Du: Ideally I would love to see Björk wearing my clothing. I
was lucky because the actress and singer Sammi Cheng wore a
hippo dress from my first collection. I have a lot to thank her for, as
people loved the look.

career and my life. I am standing in the middle of two very different
cultures, through my Chinese heritage and through trying to
understand the British way of thinking. Trying to combine them both
in my work actually gives me a lot of freedom.
VANTAGE: What recommendations would you give to
someone visiting London?
Yang Du: I love the vintage markets in London, because they are great
places to see what people are wearing. Sunbury antiques market is
the best for that, and it is open twice a month. They sell everybody’s
rubbish, but also some peoples treasure. It is a really good place to
find vintage toys, Victorian furniture, and ceramics.

VANTAGE: Last year you designed an exclusive collection for
Joyce. Could you tell us a little more about the collection?
And do you have plans to collaborate exclusively again with
them in the future?
Yang Du: The Joyce project was really interesting; they asked eight
designers from London and Paris to collaborate with them. We met
in their showroom and they asked me to design six different animal
mini-dresses, because people in Hong Kong loved them. There
was a lot of collaboration between Joyce and myself. They had
a team of people to help with making a film, doing PR work, and
contacting celebrities, so the collection sold well. I would definitely
like to work with them in a similar way again.
VANTAGE: Do you have any plans to diversify your
range, and offering customers the chance to buy
more affordable clothing?
Yang Du: Yes but it would have to be with the right
company. I am talking with a company about doing an
umbrella range, using my crazy, colourful prints! There
is also talk of doing a pop-up shop in the Liberty store in
London.
VANTAGE: How do you feel your Chinese heritage
influences your designs?
Yang Du: The most obvious example of how it influences
my designs is my freedom with colour. People question
how I can use so many bright colours, but it is just part
of the colourful Chinese culture. My mother believes in
Buddhism, and I would often travel with her to temples,
taking in all the amazing art and colours, that has been a
great influence on me.
VANTAGE: Who do you feel are the most interesting
designers coming out of China at the moment?
Yang Du: Haizhen Wang is very interesting and is also a
good friend of mine. He is from my hometown of Dalian, and by
coincidence we both ended up going to Central Saint Martins at
the same time.
VANTAGE: What advice would you give to young designers
in China who are looking to break into the international
market?
Yang Du: You have to be yourself to stand out, and believe in your
own style. Training in London has had a big impact on both my
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